SNAPSheet: Social Norms, Attitudes and Practices in Vietham

Investing in Women (IW), an initiative of the Australian Government, catalyses inclusive economic growth through
women's economic empowerment in South East Asia. To gain a deeper understanding of women’'s and men'’s perceptions

of gender equality, IW conducted a Social Norms, Attitudes and Practices Survey (SNAPS) on women's and men'’s roles
at work and at home. The study included survey results from 6,000 respondents aged 18-40 and living in urban areas
in Indonesia, the Philippines and Vietnam (1,000 women and 1,000 men in each country). The insights presented in this
study can be used to better inform strategies that will deliver women'’s economic empowerment. This factsheet presents
notable findings for Vietnam.
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Reasons to work

« To be economically independent The majority of Vietnamese women and men respondents are
+  To contribute to my family’s income motivated to work because they want to be economically independent
@ «  They needed the money for (women 74%, men 68%). The primary motivation of economic
themselves independence remains high for women, regardless of being married
“ or partnered. Twenty-five (25%) of this cohort’'s most important
reason to work is to contribute to family income as compared to
«  To contribute to my family’s income non-married or partnered women at 11%.
ﬂ *  To develop professionally Generally, a good salary is of primary importance to all population
« To be economically independent segments when seeking new employment. Both young, single
‘l. respondents (between 18-24 years old) and respondents with families

in Vietnam tend to value job security and work with good prospects
for promotion more than in other countries surveyed.

Ambition

Survey results demonstrate that urban millennial women in Vietnam
are equally as ambitious as Vietnamese men to get promoted and
reach senior management roles. Women in Vietnam are reportedly
more ambitious than women respondents in other countries
surveyed, with 84% aiming for senior management positions.
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Gender experiences at work

Vietnamese women and men have similar opinions on the equal

of Vietnamese women treatment and equal promotional opportunities of women in the
and men agree that workforce. Two thirds of respondents believe that both women and
women and men can do men can do exactly the same jobs. This is a positive sign that there
exactly the same jobs. exists a degree of gender-equal attitudes among millennial urban

women and men in Vietnam. However, views that women should retire
earlier than men could impact women'’s progression in the workforce.
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Retirement age between women and men

Vietnamese women'’s perceptions Vietnamese men'’s perceptions

In 2019, the National Assembly of Vietnam approved Labour
Code No. 45/2019/QH14, which will take effect on January 2021.
The New Labour Code will gradually increase the minimum
retirement age from 55 years old for women and 60 years old

4% Under 40

for men, to 60 years old for women and 62 years old for men. e
Employees may be allowed to retire later or earlier depending 4630
on their situation. For example, workers who primarily lift heavy = 5155
equipment and perform hazardous manual labour may opt to = 5660
retire earlier, while those with high skilled jobs may retire later. " eos
The maximum allowed extension of the retirement age is five

years.

The survey results show that majOrity of Vietnamese men (67%) Vietnamese women’s perceptions Vietnamese men'’s perceptions
believe that men should retire before turning 61 years old.

Vietnamese women believe that women should retire younger Under 40
than men—with most women believing that women should t1ds
retire by the time they turn 55. While these results show that

public opinion still seems to align with the prescribed retirement 46:50
ages in the old labour code, a considerable number of women— = 5155
at least one-third of the survey respondents—welcome the " 5660
opportunity to formally retire later, in line with approved labour " s

reforms.
Roles in the household

There is a difference between Vietnamese women’s and
men'’s perceptions of how much their spouses contribute to
fulfilling domestic duties. Compared to the other countries
surveyed, Vietnam has the largest perception gap; men'’s
perceptions of their contribution to domestic work are
significantly greater than women's perception of the men'’s
contribution. On one hand, more than half (60%) of men
respondents said that they share housework responsibilities
equally with their spouses; on the other, almost the same
percentage of women (61%) said that they take responsibility
for most of the housework. Only 9% of men believe that
their spouses take most responsibility for housework.

61% of women
say THEY take most
responsibility.

Childcare responsibilities

69% In homes where women are reported to be primarily
responsible for housework, 60% of Vietnamese women

56% want their partners to share more of the household chores.

However, 56% of men still want the women to do the same
amount of work. Only 25% of Vietnamese men want the
women to do less household chores. Looking specifically at
women in full-time paid employment, Viethamese women
who do most of the housework and who are in full-time
employment are the most dissatisfied, with nearly two-thirds
of them (63%) wanting their partners to do more housework.
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Visit to download the full report.
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POSITIVELY SHIFTING SOCIAL NORMS

The social norms and behaviours operating both in the home and in workplaces can be positively shifted through:
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Promoting awareness
of parental leave
policies among staff
and building positive
attitudes around
taking parental leave.

Setting up workplace
policies and practices
to prevent harassment,
as well as supporting
women and men
facing harassment.

Encouraging women
and men to speak up in

favour of gender equality

at home and at work to
start a positive public

conversation and break
down misconceptions.
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Amplifying stories of
men embracing their
roles as fathers, carers
and equal partners in
household duties to
normalise men'’s roles
at home.

INVESTING IN WOMEN

Amplifying stories
of women at work
and in business and
normalising women's
economic role over
their life course.

Encouraging women
and men to have
conversations about
sharing housework
and caring duties in
the household.

@ InvestingInWomenAsia

fb.com/InvestinginWomenAsia/

@ www.investinginwomen.asia

Encouraging parents
to raise children who
are free from limiting
gender stereotypes.

@IWASEAN

twitter.com/IWASEAN
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